NATIONWIDE PLANNING GUIDES
a Bridal Marketing Group company
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2009 WEDDING BUDGET SURVEY RESULTS-
Cateqgory Average Spend 2009
- * o ~b R ] - .
Reception Venue $12,838
. .. Recepti
" Reception DJ $892 - el - f <oy
r - . — | ~ L 1
. O Photographer $2,444 h— *ﬁ ‘
s - ¥I0€00[200ET . 4
v WeddingPla 1,728 ‘ - > A "
Weddir;_:;&n 134 . | .
orist/Decor $2,093 s =< L ' ,
Invitations $509 —
Wedding Cake $859 AVERAGE WEDDING STATISTICS:
Ceremony Musicians $451
Catering (cost per head) $63 9 Number of guests:149 (nearly the same as 2008)
Wedding Day Transportation ~ $692 1 Number of bridesmaids 5
Favors $292 1 Number of groomsmen 5
Rehearsal Dinner $1 163 I Length of engagement14 months
Engagement Ring $5.847 9 Most popular month to get engagedl?ecemper (16%)
9 Most popular month to have a weddingApril (17%)
ff  Number of Phoenix weddings per year25,143+
MISSION STATEMENT: '
TO PROVIDE THE TOOLS NECESSARY TO PRODUCE A WEDDING EVERYONE W NVWWIT
8.5 X 11, FULL COLOR WEDDING PLANNING WORKBOOK, AS WELL AS AN EFFECTIVE CHANNEI
NICATION FOR WEDDING PROFESSIONALS AND BRIDES. - -
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WEDDING WORKEOOK I 5

- BRIDAL WORKBOOK STATISTICS -

STATS:

9| Average number of books distributed:10,000+ annually
I Website Hits Over 64,000 a month

9| Average Time Brides Spend on our Website Before
Clicking over to our Featured Vendors Websites:
1.5 minutes

DISTRIBUTION:

Major bookstores including Barnes & Noble,
Amazon.com, Abe Books, Alibris, etc..
Bridal Shows & Events

Online

Affiliate Program
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- BRIDAL WORKBOOKADS -

FULL PAGE, FULL COLOR PRINT AD WORKSHEET ON OPPOSITE SIDE

I
woRKROOKS ... ] = ONLINE AD -

f 2x2 photo.

M CATERING

DY MICHAEL'S

I 20 word description of why a
bride should buy from you.

Audio-Bite (1-5 minute audio
commercial listed under your
name.)

| Direct link to your website

I Video of your services or product
presented in the upper left hand
corner of the webpage. This
rotates with 4 other ads in your
category.

Bueai Srowes

Maneanal Dimsess  ngagmant Parties

Workbook size: 8.5x11
Ad size 7.5x10. Graphic design is included at no additional cost.
Visit www.phoenixweddingworkbook.com/order.htonflip through the workbook online.

Where do we sell our wedding workbook? ey

25,000+ different locations online s e D00 W E
Major bookstores including Amazon.com and Barnes & Nobles
Affiliate program with over 200 affiliates

Bridal events throughout the year
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How popul ar are we? Google Aweddi ng wor Kk
www.bridalworkbook.com is #1 and proud of it!


http://www.phoenixweddingworkbook.com/order.htm

WEDDING WORKBOOK |

- COMPARATIVE PRICE & SERVICE CHART

Advertising Components THE KNOT PHOENIX BRIDE ARIZONA PHOENIX
Included in your Package & GROOM MAG BRIDE MAGAZINE WEDDING WORKBOOK

FULL PAGE,
COLOR PRINT AD

ONLINE BANNER AD
LINKING TO YOUR SITE

BRIDE LEADS

- E-NEWSLETTER -
WE BROADCAST YOU TO
BRIDES VIA EMAIL

BLOG POSTS,
FACEBOOK & TWITTER
MENTIONS
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10 MINUTE INTERVIEW
ON THE PODCAST SHOW

VIDEO INCLUSION

AUDIO -BITE (5 minute audig
of you attached to your onling
ad which humanizes an othe

wise static ad)

PRICES $6,500.00 | $5,500.00 $6,300.00 $799.00
INCLUDES AD DESIGN
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9 Prices are for 12months of advertising.
AWhy are we so much | ess expensive? Because we make our pr



- TESTIMONIALS -

WHAT DO WEDDING VENDORS THINK? WHAT DO BRIDES THINK?
1 "l'love the workbook and my experience with you. 1 "I'm such a fan of the bridal workbooks."
| bring the workbook to all of my meetings with Manal Faras
brides and they love it too."
Radiant Touch Weddings
1 "Working with you has been a wonderful experi-
ence. I6m truly looking forward t o qworpikidaygat Mbokald very useful.”
you again."World Trade Center Delores Franks
1 "I'm so nervous to hear myself on the podcast radio
show but I love the exposure I'm getting from be- T Aln the planning of my fi
ing a part of the workbookPink Blossom Events used outlines/guidelines in magazines, but

find that the majority no longer offer these
guidelines.Hence | purchased this book
and found i AnitarNowogin hel pf ul

T AiwWebd | ove to partner with you for another year.
We've been very happy with the services we have
received from your company & looking forward to

utilizing your seiSpaceces next year as well . o0
Needle
1T AYes, wedbre renewing our advertising since we had
Eéate?intgccessful ret Rafais on our 'nveSt@.eQ/te‘ﬂave many more very happ

like to add you to that list. Please let us help you
succeed in marketing to brides.



